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NOVENTIZ   

W
aste disposal is a highly complex 
business. Each country has its own 
rules and regulations, and ways of  
implementing them. To keep abreast 

of  what is happening and to ensure you are 
always compliant, you really have to be bang  
up to date.

At Noventiz, we have made it our job to do this 
for you. As a strong partner who guides you 
through the legal maze. A partner who holds all 
the reins. Making sure there is less red tape in 
your closed loop recycling management, and 
more secure processes. 

You benefit from flexible and tailor-made  
solutions – with transparent, easy-to-understand 
pricing. And you obtain neutral advice from an 
independent full-service provider who meets 
your specific needs in full. For an optimum 
waste management concept.

We make it easy for you. Not without effort but 
with extensive expertise and an intense client 
and service focus. With competent staff  who 
look carefully at what you need. Who really  
listen to you. And think ahead. So that, at the 
end of  the day, there is one less thing for you  
to worry about.

DEAR READER.

Dr Matthias Niggemann Markus Höfels Dirk Boxhammer

THE SIMPLIFIERS



02 EDITORIAL
The SIMPLIFIERS 
Less red tape and more secure processes

06 THE NOVENTIZ STORY
10 years of  NOVENTIZ 
An idea gains ground: making waste disposal simple 

10 SUCCESS STORY 
Andronaco GmbH & Co. KG 
Al dente disposal

14 SUCCESS STORY 
Zwilling J.A. Henckels AG 
Quality in every detail

18 SERVICE & QUALITY
360° commitment 
Any questions? We have a solution

22 RESPONSIBILITY
NOVENTIZ champions sustainable and  
environmentally-aware action

26 SUCCESS STORY 
Rubie’s Deutschland GmbH 
Fancy dress all year round

30 GUEST ARTICLE
Dr Markus W. Pauly  
From Recycling Act to Packaging Act 

EDITION #16



30 | FROM RECYCLING ACT TO PACKAGING ACT

06 | 10 YEARS OF NOVENTIZ

22 | SUSTAINABILITY

02 EDITORIAL
The SIMPLIFIERS 
Less red tape and more secure processes

06 THE NOVENTIZ STORY
10 years of  NOVENTIZ 
An idea gains ground: making waste disposal simple 

10 SUCCESS STORY 
Andronaco GmbH & Co. KG 
Al dente disposal

14 SUCCESS STORY 
Zwilling J.A. Henckels AG 
Quality in every detail

18 SERVICE & QUALITY
360° commitment 
Any questions? We have a solution

22 RESPONSIBILITY
NOVENTIZ champions sustainable and  
environmentally-aware action

26 SUCCESS STORY 
Rubie’s Deutschland GmbH 
Fancy dress all year round

30 GUEST ARTICLE
Dr Markus W. Pauly  
From Recycling Act to Packaging Act 





THE NOVENTIZ STORY

7

   
YEARS  
NOVENTIZ



“We have always seen ourselves as 
carers,” recollects Markus Höfels. 
“Our aim was to make waste disposal 
as simple and understandable as  
possible for our customers. After all, 
their core business is something  
else entirely.” 

It all started in 2006 with Sinnova 
GmbH. This packaging consultancy 
helped companies to reduce their 
waste disposal costs. However,  
Markus Höfels and Dr Matthias  
Niggemann did not just work out  
how their customers could dispose of  
their waste more cheaply – they also 
helped them with the practicalities. 
The business model was very  
well received. “We set up Sinnova 
when the dual systems were starting 
to compete in the waste disposal  
industry. At this time, a great many 
customers needed help in using the 
competing systems to best advantage,” 
says Dr Niggemann. Acredus GmbH 
followed hot on the heels of  Sinnova: 
the aim was to create individual solu-
tions for industry-specific take-back 
systems, so-called industry solutions. 
Both companies offered a combina-
tion of  independent advice and advice 
that was focused on customer needs. 
The approach created trust – and  
demand for further disposal solutions 
grew. This marks the foundation of  
Noventiz GmbH. On 20 June 2007,  
it was entered in Germany’s trade 
register. 

The Noventiz concept was remarkably 
simple: many small packaging volumes 
together make one large one. At the 
end of  the day, bundling quantities 
together leads to cost advantages for 
every single customer. Since then,  
Noventiz has continued to develop  
its offer. In 2016, not only was its  
own take-back system for old WEEE 
items brought to market, with  
elektroretoure24, but Noventiz Dual 
was also approved nationwide as a 
Dual System. “And so we have now 
developed into a full-service provider 
and can offer all disposal services as a 
one-stop shop,” says Dirk Boxhammer. 

B
erlin, Federal Printing Office. This was where 
Markus Höfels and Dr Matthias Niggemann  
first got to know each other in 2002. They 
worked together on tamper-proof  labelling  

of  one-way drinks packaging. In 2006, they laid the 
foundation for Noventiz – in 2007, they were joined  
by Dirk Boxhammer. Today, the three of  them manage 
the corporate group together.

As the competent partner in the disposal industry,  
Noventiz is always on the side of  its customers. 
Whether implementing and fulfilling legal packaging 
obligations in Germany and abroad, disposing of   
manufacturing waste or offering packaging return  
services over the Internet – Noventiz has spent the  
last ten years delivering a wide range of  solutions  
as a one-stop shop. However, what is the philosophy 
behind the successful company?

Disposal WITHOUT NOVENTIZ:
COMPLEX AND COST-INTENSIVE

Customers waste  
management  

partner 

Das nOVentIz-PrInzIP: PreIsVOrteIl Durch menge.

DIe menge macht’s: grOsse menge, grOsse VerhanDlungsmacht. wIe mIt Dem  

nOVentIz mengenPOOlIng aus wenIg VIel wIrD unD sIe DabeI VIel sParen können.

Ver- und ent-
sorgungspartner

gebündelte 
mengen

kunden

grOsse menge = grOsser VerhanDlungssPIelraum 
nOVentIz bündelt die Volumina der kunden, erwirkt bei den Ver- und ent-
sorgungspartnern Preisvorteile und reicht die ersparnis an die kunden weiter.

VER UND ENTSORGUNGSWIRTScHAFT mit NOVENTIZ: 

MENGENPOOLING MIT GARANTIERTEM PREISVORTEIL

VER UND ENTSORGUNGSWIRTScHAFT ohne NOVENTIZ: 

KOMPLEX UND KOSTENINTENSIV

kleIne menge = kleIner VerhanDlungssPIelraum
Viele kunden verhandeln mit den Ver- und entsorgungspartnern einzeln. 
Durch das geringe Volumen des einzelnen ist die Verhandlungsmacht klein, 
der Prozess aufwändig und kosten intensiv.

Ver- und entsorgungspartnerkunden

RZ_Imagebroschüre_NOVENTIZ.indd   8 19.09.11   11:20

Disposal WITH NOVENTIZ:
SIMPLE AND LOW-COST

Das nOVentIz-PrInzIP: PreIsVOrteIl Durch menge.

DIe menge macht’s: grOsse menge, grOsse VerhanDlungsmacht. wIe mIt Dem  

nOVentIz mengenPOOlIng aus wenIg VIel wIrD unD sIe DabeI VIel sParen können.

Ver- und ent-
sorgungspartner

gebündelte 
mengen

kunden

grOsse menge = grOsser VerhanDlungssPIelraum 
nOVentIz bündelt die Volumina der kunden, erwirkt bei den Ver- und ent-
sorgungspartnern Preisvorteile und reicht die ersparnis an die kunden weiter.

VER UND ENTSORGUNGSWIRTScHAFT mit NOVENTIZ: 

MENGENPOOLING MIT GARANTIERTEM PREISVORTEIL

VER UND ENTSORGUNGSWIRTScHAFT ohne NOVENTIZ: 

KOMPLEX UND KOSTENINTENSIV

kleIne menge = kleIner VerhanDlungssPIelraum
Viele kunden verhandeln mit den Ver- und entsorgungspartnern einzeln. 
Durch das geringe Volumen des einzelnen ist die Verhandlungsmacht klein, 
der Prozess aufwändig und kosten intensiv.

Ver- und entsorgungspartnerkunden

RZ_Imagebroschüre_NOVENTIZ.indd   8 19.09.11   11:20

Customers waste  
management  

partner 

bundled  
quantities

®

Das nOVentIz-PrInzIP: PreIsVOrteIl Durch menge.

DIe menge macht’s: grOsse menge, grOsse VerhanDlungsmacht. wIe mIt Dem  

nOVentIz mengenPOOlIng aus wenIg VIel wIrD unD sIe DabeI VIel sParen können.

Ver- und ent-
sorgungspartner

gebündelte 
mengen

kunden

grOsse menge = grOsser VerhanDlungssPIelraum 
nOVentIz bündelt die Volumina der kunden, erwirkt bei den Ver- und ent-
sorgungspartnern Preisvorteile und reicht die ersparnis an die kunden weiter.

VER UND ENTSORGUNGSWIRTScHAFT mit NOVENTIZ: 

MENGENPOOLING MIT GARANTIERTEM PREISVORTEIL

VER UND ENTSORGUNGSWIRTScHAFT ohne NOVENTIZ: 

KOMPLEX UND KOSTENINTENSIV

kleIne menge = kleIner VerhanDlungssPIelraum
Viele kunden verhandeln mit den Ver- und entsorgungspartnern einzeln. 
Durch das geringe Volumen des einzelnen ist die Verhandlungsmacht klein, 
der Prozess aufwändig und kosten intensiv.

Ver- und entsorgungspartnerkunden

RZ_Imagebroschüre_NOVENTIZ.indd   8 19.09.11   11:20



More than 3,000 customers today use flexible  
solutions such as this. What started with a smart and 
innovative business idea has now grown into a stable 
and successful company employing around 60 people. 
In a survey published by the Federal Ministry for  
Economic Affairs and Energy, NOVENTIZ is listed as 
one of  Germany’s top companies, creating a large 
number of  jobs in just a few years and remaining  
profitable. “Our capital is the many great minds in  
our company who are continually developing the  
Noventiz principle,” says Markus Höfels. “And also  
the rate at which they get things done.”

In 2015, turnover was around 35 million euros. For  
the future, NOVENTIZ is continuing to concentrate on 
innovative ideas, simple implementation and a strong 
customer focus: “We want to implement business 
models on the Internet, develop European solutions 
and push our growth even further. In this way, we can 
continue to offer our customers optimum disposal 
solutions.”  

We have  
always seen 
ourselves  
as carers.
Markus Höfels, Noventiz





F
or over 30 years, Andronaco has been  
bringing the Italian way of  life to Germany.  
Eight Italian supermarkets and an online  
shop offer a ‘quick trip to Italy’ in the form  

of  countless culinary delights. Long lunchtime  
queues in the attached bistros are not uncommon.  

Andronaco supplies everything as a one-stop shop. 
This saves the countless caterers and restaurateurs 
it supplies in northern Germany the costly and 
time-consuming coordination of  different suppliers. 
Simple, uncomplicated processes – these are also 
highly valued by Diana Bloch, responsible for  
compliance and disposal at Andronaco. “Noventiz  
cares about our concerns. Whether it’s a question  
of  the compliance of  our sales packaging or one  
of  our sites that has a problem with its regional  
waste-disposal contractor, all it takes is one call  
and Noventiz comes up with a solution.” 

In Italy, family is very important. This mindset is enshrined  

in Andronaco’s culture. The family-run business thrives on 

long-term, personal relationships with clients, staff  and  

suppliers. For many years, Andronaco has trusted in the  

reliable work of  Noventiz for packaging compliance and  

on-site waste management.

SUCCESS STORY
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In addition to on-site waste management and nation-
wide sales packaging compliance, compliance with  
EU packaging regulations is becoming increasingly  
important for Andronaco. More and more customers 
are coming from Germany’s neighbouring countries.  
So it is just as well that here, too, Andronaco has a 
first-class partner such as Noventiz.  

Collaboration that pays off

For many years, the family-run business has relied on 
collaboration with the Cologne-based waste disposal 
specialist. This interaction makes itself  felt in many 
positive ways. Since Noventiz assumed responsibility 
for on-site waste management, there has been just  
one invoice for the entire service – whereas there used 
to be as many as 20. “Reducing our clients’ workload  
as much as possible is a challenge we gladly rise to,”  
says Noventiz employee Michael Ewald, who supports 
Andronaco in all its disposal-related issues. 

In the field of  on-site waste management in particular, 
the Cologne-based waste-disposal service provider has 
scored points not only on the strength of  its extensive 
know-how but, above all, its service mindset. Noventiz 
experts have visited all eight sites without exception 
and performed a detailed analysis. 

Service tailored to its customers

“Each of  our eight supermarkets is different. They  
offer more than 7,000 articles to corporate and  
private customers on sales surfaces ranging between 
1,200 m² and 1,600 m². The sites in Hamburg,  
Lübeck and Cologne also have a bistro where pizzas, 
pasta and salads are freshly prepared six days a  
week,” says Bloch, describing the challenges.  
Noventiz has found a simple and quick solution that 
takes into account all individual requirements whilst,  
at the same time, guaranteeing cost advantages. 

Each of  
our eight  
supermarkets  
is different. 
Diana Bloch, Andronaco



Each of  
our eight  
supermarkets  
is different. 
Diana Bloch, Andronaco

Simply data
Distribution of avoidable and partly avoidable  
food waste in private households by product group 
Source: University of  Stuttgart Study, 2012,  

with financial support from the Federal Ministry of  Food and Agriculture 

“Too good for the bin” is an initiative of the  

Federal Ministry of Food and Agriculture

Source: University of  Stuttgart Study, 2012 

We throw away  
roughly one out of

8    
 food items we buy.  

That’s about

82 kg
of food waste  

per person every year.  
Around 

2/3
of this could be  

avoided. The initiative  
“Too good for the bin!”  

shows how we  
can reduce  
food waste.

What do we  
throw away? 

fruit and vegetables

bread and  
pasta

44%

20%

12%

6%

8%

dairy  
products

leftovers

drinks

meat and fish

miscellaneous 

products, such as 

confectionery

7%

Packaging waste generated in Germany  
in 2013 (in kt)
Source: Gesellschaft für Verpackungsmarktforschung mbH  

(market research focused on packaging), 2015

metal wood glass plastics paper

2,873.3 7,838.92,758.02,743.2890.2

3%
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W
hether premium cookware, cutlery  
or grooming instruments, the name 
ZWILLING stands for material, design  
and function of  the very highest quality. 

The innovative products are, without exception,  
designed in line with customer wishes and continue  
to set new standards. All over the world, customers  
are impressed and delighted with the versatility and 
durability of  ZWILLING products: the white twins  
symbol on its red background continues to be an  
expression of  a sophisticated lifestyle.   

Back in 1731, Peter Henckels registered the now world-famous 

twins symbol as a trademark with the Solingen Knifemakers’ 

Guild, so laying the foundation for the company’s successful 

history. Today, the company brings a number of  different  

product lines together under one roof. Given the variety of  

products commercially available, legal compliance of  the 

packaging put into circulation is a sensitive issue. For many 

years, the global company with its long tradition has entrusted 

Noventiz with this task.  

SUCCESS STORY
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ZWILLING is also discerning in its choice of  a  
suitable waste-disposal service provider. After all, the 
corporate group based in Solingen has a diverse and 
extensive portfolio, as well as worldwide distribution. 
It therefore needs a specialist with the right answers 
to all questions relating to the compliance of  sales 
packaging. Sound expertise and a deep understanding 
of  the organisation and processes of  the ZWILLING 
group were essential prerequisites for its collaboration 
with Noventiz. 

Q U A
 L I T Y 

I N  E V E R Y

D E T A I L



Full service in everyday work  

ZWILLING values the combination of  advisory capability, implementation 
expertise and effectiveness. Routine tasks, such as plausibility checks and 
the processing of  regular quantity reports, are carried out just as reliably 
and conscientiously as consulting on changes to the legal environment.  
A team of  several experts is on hand to help the client. “It is precisely this 
flexible and reliable all-round service that we were looking for,” confirms 
Norma Sachse from ZWILLING. “Noventiz has proved to be the optimum 
partner for us.”

Other countries, other requirements

As well as nationwide compliance, the Cologne-based waste-disposal  
service provider is currently providing packaging take-back and disposal 
services in Austria, France, Belgium and Luxembourg. “Within the EU,  
we are still far from harmonising packaging compliance,” acknowledges 
Britta Schultheis, the responsible project manager at Noventiz GmbH. 
Precise checks have to be carried out in order to determine which services 
the client has to perform in which countries. Unlike in Germany, in other 
countries, sales packaging compliance has to be broken down for each 
type of  product. Given ZWILLING’s extensive and evolving product list, 
this is no easy matter. Each report has to be made, depending on the 
country, at different intervals, according to different requirements, and in 
different systems. And, of  course, in each country’s national language.  

It is precisely this  
flexible and reliable  
all-round service that 
we were looking for. 
Norma Sachse, Zwilling



Recycling rate in Germany (in percent)
Source: Eurostat, March 2011

92 % 82 %

43

88 %

Evolution of packaging consumption for disposal (in kg per person)
Source: German Environment Agency, 2012

1995
169.8

2005
187.6

2010
195.7

2012
206.3

metal glass paper/cardboard

of Germans believe they would make more of an  
effort to separate and recycle waste if they were  
better informed. In Europe as a whole, Germans feel 
the best informed about waste separation. 
Eurostat opinion poll 
March 2011

Simply data

17.1
German Environment Agency,  

2015

million tonnes of  
packaging were consumed  
in Germany in 2013 and 

ended up as waste. 





When it comes to disposal, you really need  

an expert who keeps abreast of  things, knows  

what’s what and is always up-to-date. A partner 

who does its best for its customers and does  

the hard work for them. Or, to put it another  

way, a SIMPLIFIER. This leaves you, the client,  

to concentrate fully on your own core business.

SERVICE & QUALITY
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360°
C O M M I T M E N T   



I
n the services sector in particular, first-class service 
is the name of  the game. It is impossible to put a 
price on how it feels to be in the right hands. The 
simplifiers at Noventiz know how it’s done: expertise, 

commitment and the human touch are our company 
philosophy. And they are also part and parcel of  the 
work of  all our staff. Whether the Service Team, the 
Legal Department or Sales – our shared goal is to  
offer every assistance with all disposal issues.

The list of  questions is long: which 
packaging needs to be compliant?  
Is it sales packaging, or transport 
packaging? Are there different rules 
abroad? The Noventiz Service Team 
knows the complex work of  closed 
loop recycling management inside- 
out. “It’s important to us to avoid 
difficulties from the outset. But if  a 
problem does occur, we solve it for 
our customers quickly and reliably,” 
explains team leader Diana Pixberg.

For her and her colleagues Wiebke 
Dahmen, Daniela Offermann and  
Andrea Linz, one thing is key: the  
human touch. “For us, behind every 
contract there is a company and a 
contact partner with his/her own  
history. We provide the necessary  
support and individual advice. We 
have known many of  our customers 
for years. And we want to save them 
as much work as possible.”  That’s 
why the Service Team helps, for  
instance, with the annual statement  
of  all quantities, or in submitting  
the declaration of  compliance. 

We leave nothing  
to chance.
Diana Pixberg, Noventiz

NOVENTIZ is a TÜV-certified provider of  packaging  
compliance solutions.



The Service Team continues to expand its knowledge. 
This ensures that customers always meet all their  
legal obligations under the German Packaging  
Ordinance correctly and in full. Diana Pixberg  
promises: “We leave nothing to chance.”

This includes the external audit by TÜV Rheinland. 
Since 2008, TÜV Rheinland has been certifying the 
packaging disposal service process in line with the 
Packaging Ordinance. Noventiz has now been awarded 
the top rating of  “Excellent” several times for its high 
quality of  service. For our customers, this means years 
of  consistent, assured, high-level process structures, 
100% client orientation and top-class advice.

Categories such as order planning and service  
delivery, sales and contracts, and customer care and 
complaints management are all evaluated. And our 
customers agree. Testimonies like “It is a joy to work 
with Noventiz” (2015 interim review) show that the 
Cologne-based service company keeps its promises.

Noventiz makes disposal easy. So customers can  
concentrate on what’s important: their business.  

360°
SERVICE IN CLOSED  
LOOP RECYCLING  

MANAGEMENT





SUSTAIN 

ABILITY
For years, the idea of  sustainability has been a 

guiding principle for political, economic and  

environmental action. However, what does this 

term really mean? Although there is no precise 

definition there are many different explanations. 

We talk of  sustainability when an environmental, 

economic or social system survives on its own  

and stands the test of  time – when it is effective  

in the long run. Sustainability is achieved when 

our resources are protected, and their continuity 

assured. Now and in future. 

RESPONSIBILITY
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COMMITMENT TO MORE  
ENVIRONMENTAL PROTECTION

A
s a service provider operat-
ing in the disposal industry, 
Noventiz feels a special 
responsibility towards the 

environment. And it is therefore doing 
a lot to ensure a sustainable future.

Since 2014, Noventiz has been  
documenting its own company  
emissions generated, for example, by 
business trips or paper consumption, 
and having them evaluated. The aim: 
to consistently minimize Noventiz’s 
impact on the environment and to  
offset unavoidable greenhouse  
gases. It does this by purchasing  
compensation certificates. Through 
these, Noventiz invests in sustainable  
climate protection projects worldwide. 

For instance, in a hydroelectric project in Vishnuprayag, 
India. This was commissioned in 2006 – in response 
to the rapidly rising demand for energy in India. The 
hydroelectric plant in the Himalayas has a capacity 
of  400 megawatts and supplies the northern part of  
India with 1.8 terawatt hours of  clean electricity each 
year for a total of  around 2.3 million households. 
Without the hydroelectric plant, this would have been 
produced by environmentally damaging and inefficient 
coal-fired power stations. 

The project has been inspected by TÜV Nord  
and has been awarded the global Verified Carbon 
Standard – the leading standard for the voluntary  
offset of  corporate emissions. 

VISHNUPRAYAG  
HYDROELECTRIC PROJECT 
Type of project:   
renewable energies, hydroelectric power

Project standard:  
Verified Carbon Standard (VCS)

Emissions reduction:  

1,500,000 t CO2 p.a. 



“We feel it is very important to show our customers 
that, by entrusting their business to us, they are  
helping to protect the environment,” explains  
Dr Matthias Niggemann, Managing Director of   
Noventiz. “They can be certain that they are carrying 
out their compliance or disposal through an environ-
mentally-aware company.”

However, through their collaboration with Noventiz, 
customers themselves are already helping to protect 
the environment and ensure sustainable environmental 
development. Re-using secondary raw materials  
(such as recycled packaging) reduces the consumption 
of  primary raw materials. And the process of  recycling 
packaging generates and releases less environmentally 
damaging CO2. Commissioned by Noventiz, the  
renowned bifa environmental institute in Augsburg  
has evaluated how much CO2 this saves. Noventiz  
notifies its own customers of  the emissions saved 
each year in a climate certificate showing their  
individual contribution to reducing greenhouse gases.

However, it is not just air pollution that is a huge  
problem – water pollution is, too. 3.4 million square 
kilometres of  plastic waste are drifting around our 
world’s oceans. That’s an area the size of  India.  
The Cologne-based company is therefore supporting 
“The Ocean Cleanup” – a crowdfunding project  
founded by 21-year-old Dutchman Boyan Slat.

Slat uses the ocean current to filter the waste out of  
the water. This involves the use of  gigantic floating 
barriers bearing nets. These extend as far as three 
metres down into the sea, thus catching waste drifting 
on top of, and below, the ocean’s surface. This doesn’t 
disturb marine life, which simply continues under the 
nets. 

Since its foundation, forward-looking, responsible 
action has been, for Noventiz, the maxim for a stable 
future outlook. “We are responsible for protecting our 
environment – especially as service providers in the 
disposal industry,” says Noventiz Managing Director 
Markus Höfels. “We need to protect our natural  
resources so as to safeguard our economic base and 
livelihood, and those of  future generations. Small  
and medium-sized enterprises also have an indirect 
impact through suppliers and trade. This concerns  
all of  us.”  

Climate Neutral

with First Climate2016
Company
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  ANCY DRESS    
ALL YEAR ROUND 

W
hat started in 1950 in a New York candy store soon took on 
an international dimension. In the late nineties, the US firm 
Rubie’s Masquerade ventured across the Pond. Today, more 
than 170 employees work year-round in Bergisch-Gladbach, 

near Cologne, putting together an original and comprehensive costume 
assortment – tailored for the German market. It is sold exclusively 
through selected retail partners, who appreciate its great variety and  
rapid availability. And the proof  of  legally watertight sales packaging 
compliance. For years, Rubie’s has been supported in this area by  
Cologne-based waste-disposal service provider Noventiz. 

F  



The acquisition of  the Mainz-based company Kubach, 
the then market leader for the production of  carnival 
costumes, laid the foundation for growth in Germany. 
After the purchase of  other companies, Rubie’s now 
offers more than just carnival clothing: accessories 
such as tights, swords, hats and wigs add the finishing 
touch to the costumes. The range is rounded off   
with quality make-up by the premium brand JOFRIKA.  
Today, Rubie’s Deutschland GmbH is the market leader 
in the costume industry. Its exclusive licensed prod-
ucts delight its customers year after year. Whether 
the heroes from the Dragons series, Marvel Avengers 
action figures, Disney’s Ice Queen or The Minions –  
the range offered by the Carnival experts captures  
the spirit of  the times.

Carnival experts also need disposal specialists 

Costumes are no longer limited to Carnival season: 
with Halloween, the Oktoberfest, stag and hen nights, 
as well as theme parties, today there are year-round 
opportunities for imaginative and elaborate disguises. 
Rubie’s is well prepared for all of  these occasions.  
The experienced specialists know their business.  
When sales go into overdrive, they get everything right – 
from customer service to logistics. 

FULL SERVICE IN  
THE CONFETTI BUSINESS   

So it’s great that Rubie’s has a professional on hand 
to help with the complex issue of  compliance. “We’ve 
dealt with the same Noventiz contacts for years, and 
they give us competent advice and active support,” 
says Manuela Steiner, Managing Director of  Rubie’s 
Deutschland. Not only does this create trust, it also 
ensures smooth collaboration: “The Noventiz team 
knows us really well now. It knows our internal  
processes. And this is really effective.”

Continuity is an important basis for business,  
particularly in a market that is greatly influenced  
by change. As an independent service provider for 
packaging compliance, Noventiz is on hand to give  
Rubie’s expert support with any questions it might 
have – ensuring simple processes and the best  
individual disposal solution. And so Noventiz adds  
its own special touch to the rather mundane service 
that is compliance. Completely in line with Rubie’s 
philosophy.  
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O
n 19 July 2016, the Federal Ministry for the 
Environment, Nature Conservation, Building 
and Nuclear Safety (BMUB) presented a 
draft Packaging Act, triggering the process 

of  inter-ministerial consultations with the other  
German ministries concerned. This means that the 
original plan, namely to introduce a Recycling Act, 
has, for now, come to nothing. After more than 25 
years of  packaging law in Germany, the Packaging  
Act is nothing more than an eighth amendment to  
the existing Packaging Ordinance with a focus on  
introducing a Central Agency, as well as a duty to  
register with this Agency, in order to increase the  
efficiency of  implementation and improve competi-
tion. At the beginning of  September 2016, the latest 
draft version of  the Act, dated 10 August 2016, will 
be the subject of  consultations with industry stake-
holders.

The Act contains several new rules which are touched 
on below. 

First, it is notable that the waste management goals 
of  Germany’s packaging law have been redefined. 
Now, additional recyclable materials are to be col-
lected for recycling in a joint household collection of  
packaging waste and other household waste of  the 

same material, (Section 1, Paragraph 2 of  the draft 
Packaging Act, VerpackG-E). In addition, the unattain-
able 80% target quota for reusable packaging and 
ecologically advantageous one-way packaging has 
been removed. Instead, the Act now stipulates in-store 
notification obligations, identifying disposable and 
reusable drinks packaging, in order to raise the quota 
of  reusable packaging. 

Although the waste management objectives defined 
in the Act also refer to other household waste of  the 
same material type, i.e. non-packaging waste, Section 
2, Paragraph 1 VerpackG-E makes it clear that this 
Act applies only to packaging, not to non-packaging 
waste of  the same material type. 

It is also worth noting that the legal definitions now 
also specify the term “packaging subject to manda-
tory participation in the system”. This refers to all 
sales packaging and secondary packaging filled with 
product, which typically arise as waste at the private 
consumer (Section 3, Paragraph 9 VerpackG-E).  
Although, in the explanatory memorandum to the Act, 
the introduction of  this term is referred to as an  
editorial change only, the term is actually extremely 
important as the newly introduced duty to register 
mainly applies to manufacturers who bring into  
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circulation packaging subject to mandatory partici-
pation in the system. This also addresses the key new 
rule in the Act, namely the manufacturers’ obligation 
to register packaging subject to mandatory participa-
tion in the system by submitting certain data to the 
new Central Agency before this packaging is put into 
circulation (Section 9 VerpackG-E). The draft Act also 
specifies a substantial increase in the recycling quota 
requirements for packaging subject to mandatory  
participation in the system (Section 16 VerpackG-E). 

The thinking behind the Recycling Act is now  
incorporated in Section 22, Paragraph 5 of  the  
VerpackG-E: as part of  the coordination between  
the public bodies responsible for waste management 
and the dual systems, a so-called uniform collection 
of  recyclable plastic or metal non-packaging waste 
may also be agreed. The explanatory memorandum 
states that this only provides a general legal frame-
work for the introduction of  a so-called uniform  
collection of  recyclable material. The details of  the 
uniform collection of  recyclable material can be  
freely negotiated between the parties, which means 
that the different existing organisational models  
can be used in introducing a uniform collection of   
recyclable material.

A newly introduced privileging of  the public bodies 
responsible for waste management will undoubtedly 
lead to discussions during the coordination process 
with the dual systems. Section 22, Paragraph 2  
VerpackG-E now stipulates, as a strictly defined  
exception from the cooperation principle that  
generally applies in German packaging law, that  
unilateral sovereign management options will be 
granted to the public bodies responsible for waste 
management, which they can use to influence the  

actual organisation of  the collection without having  
to rely on the agreement of  the dual systems. As  
the legislators themselves note, in the explanatory 
memorandum, that this rule is an exception to the 
cooperation principle, it is already evident that this 
also represents an infringement of  the cooperation 
principle as there is no objective reason for such an 
exception.

As already stated, a key point of  the amendment is 
the requirement that the manufacturers responsible 
for the product (Section 24 VerpackG-E) set up a  
Central Agency. The model for this Central Agency  
is without doubt EAR – Germany’s national register  
for waste electrical and electronic equipment. The 
Central Agency is to perform 31 different tasks, as  
set out in Section 26, Paragraph 1 VerpackG-E. Above 
all, however, it is intended to be a registration agency 
for manufacturers. The composition of  the Central 
Agency is already strongly disputed. Here, too, there 
will continue to be some discussions, especially as  
the Central Agency has already been referred to as  
the “Big Brother” of  the packaging industry. 

The fate of  the Packaging Act now remains to be  
seen. If  all goes according to the plans of  the Federal  
Environment Ministry (BMUB), the Act will, after  
consultation with industry stakeholders on 06 and  
09 September 2016, be adopted by the Cabinet in  
October and then addressed in the Bundestag, either 
at the end of  the year or early next year. Whether or 
not this actually happens, and the Act enters into 
force during this legislative period, remains to be 
seen, given past experience with previous amend-
ments to German packaging law and, in particular, 
the never-ending saga of  the Recycling Act.  
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AT THE END OF THE DAY, THERE IS ONE 

 LESS THING FOR YOU TO WORRY ABOUT.
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